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Among Humanscale’s 
releases at CES 2016 are 
QuickStand Lite (top), 
a way to integrate sit/
stand functionality into 
existing furniture, and 
updates to OfficeIQ 
(right), a smart product 
that connects to sit/
stand desks as well as to 
smart casters on task 
and conference chairs.

TECHNOLOGY
Off ice Data on the Move

In recent years, the increasingly 
influential Consumer Electron-
ics Show (CES) in Las Vegas 
has become an important des-
tination for contract furniture 
manufacturers, especially if 
their work is at the intersection 
of technology and human 
comfort—as Humanscale’s 
is. At last year’s show, the 
ergonomics-focused company 
made its debut onto the Inter-
net of Things with the release 
of OfficeIQ, a portable box 
for sit/stand desks that con-
nects to users’ smart devices 
and gives them alerts and 
feedback on their work activity.

Between the 2015 show 
and this year’s edition, held 
January 6–9, Humanscale 
has been hard at work expand-
ing the potential of OfficeIQ. 
The company has been collab-
orating with researchers at 
the University of Pittsburgh to 
determine what Humanscale 
vice president of marketing 
and product management 
Chris Gibson calls “realistic 
numbers” on the health bene-
fits of sit/stand workplaces. 
New benefits to users include 
alerts on their computer 
screens and the ability to 
move around for hot desking. 
Employers will appreciate the 
data aggregated by OfficeIQ—
in anonymous form, in keeping 
with Humanscale’s “Don’t Be 
Creepy” data policy—because 
“insurance companies could 
now work with companies and 
offer benefits based on the 
patterns in the data,” Gibson 
says. “In the long term, that 
could have a big payoff.”

But the biggest announce-
ment Humanscale made at 
CES was the expansion of 
OfficeIQ to connected confer-
ence rooms. The technology, 

SPECTRUM

which Humanscale developed 
in collaboration with software 
maker Tome, can now be 
applied to task- or conference-
chair casters. As users wheel 
their chairs around, a central 
data hub can collect infor-
mation on how conference 
rooms are occupied.

This evolution from 
connected objects to con-
nected spaces has huge 
potential, not only for how 

companies understand their 
employees’ behavior but 
also for how lighting or ventila-
tion can be modulated for 
energy efficiency. The attend-
ees in Vegas were understand-
ably excited, and Humanscale 
has announced a pilot pro-
gram at Premera Blue Cross, 
the leading health plan in 
Washington and Alaska. 

“Although there is more 
sophisticated technology 

being showcased here, the 
reason our booth has been 
so popular is because people 
see what we are doing as 
relevant to their lives,” Gibson 
says. “Considering that we 
spend 55 percent of our 
waking hours at work, lever-
aging technology to address 
health and wellness in the 
workplace makes Humanscale 
stand out from the CES crowd.” 
—A.R.
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